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Abstract: Against the backdrop of
increasingly frequent global information
dissemination, the translation of news
headlines—as a crucial link in attracting
readers and conveying
information—demands careful strategic
selection. This paper finds that news
headline translation is not a simple binary
opposition but a continuum of choices
influenced by multiple factors. Translators'
strategic decisions are significantly shaped
by news genre, media positioning, target
audience ideology, and cultural power
dynamics. Hard news headlines tend to
favor domestication to ensure informational
accuracy and readability, while soft news
headlines are more receptive to
foreignization to preserve source-language
cultural characteristics. Successful news
headline translation lies in flexibly balancing
domestication and foreignization strategies
to achieve the optimal equilibrium between
effective information transmission and
cultural preservation.
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1. Introduction

With the deepening of globalization and rapid
advancement of information technology,
international news dissemination has become a
vital bridge for cross-cultural exchange. Daily,
vast amounts of news information cross
borders, circulating among audiences of
diverse linguistic and cultural backgrounds.
Against this backdrop, the importance of news
translation as a critical link in information
dissemination has become increasingly
prominent. As the "eyes of the news,"
headlines not only fulfill the core function of
summarizing news content but also play a
crucial role in capturing readers' attention and
guiding reading decisions!(Dong. 2023).

http://www.stemmpress.com

Given the unique nature of international news
reporting, practitioners engaged in news
translation must have a thorough understanding
of the inherent -characteristics of news
translation?I(Si. 2020). A successful translation
of a news headline can instantly grab the target
audience's attention, while a failed translation

may significantly diminish the overall
effectiveness of the news message's
dissemination.

Domestication and foreignization, major

strategies debated in translation studies since
their introduction by American theorist
Lawrence Venuti, continue to spark extensive
discussion within the field. Domestication
advocates adopting the target culture as the
destination, employing fluent and idiomatic
expressions to make the translation read like an
original work. Foreignization, conversely,
emphasizes preserving the characteristics of the
source culture, allowing readers to experience
the flavor of a foreign culture. Within the
specialized practical genre of news translation,
striking an appropriate balance between these
two  strategies—ensuring both  effective
information dissemination and preserving
cultural diversity—emerges as a significant
topic warranting in-depth exploration. This
paper holds substantial theoretical value,
enriching the framework of translation studies,
while also possessing notable practical
significance.

2. Research on the Application of
Domestication and Foreignization in News
Headline Translation

Within the specific domain of news headline
translation, research on the application of
domestication and foreignization strategies has
yielded some results, yet further exploration
remains necessary. The translation of culturally
loaded terms has been a focal point for scholars.
It is widely acknowledged that translators must
strike a balance between domestication and
foreignization when handling words rich in
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cultural connotations. For instance, handling
cultural proper nouns—such as religious
concepts, historical allusions, and social
customs—often requires diverse strategies like
transliteration with annotations, analogical
substitution, or explanatory notes. Research
indicates that as cross-cultural interactions
deepen, some culturally loaded terms that
previously required domestication can now be
directly introduced through foreignization.
Examples like "Silicon Valley" and "bubble
economy" have successfully integrated into the
Chinese lexical system.

Translation strategies for rhetorical devices
also draw significant attention. News headlines
frequently employ puns, metaphors, rhymes,
and other rhetorical techniques to enhance
expressive impact, yet these devices often
exhibit language specificity, making direct
transplantation challenging. Research indicates
that translators typically employ three
strategies for rhetorical headlines: first,
reproducing the original rhetorical form as
closely as possible (foreignization); second,
substituting with functionally equivalent
rhetorical devices in the target language
(domestication); and third, abandoning the
rhetorical form to convey only the basic
meaning (extreme domestication). The choice
of strategy depends on the importance of the
rhetorical form, its translatability, and the
target audience's receptivity.

Transformation of sentence structures is
another key research focus. English news
headlines frequently employ condensed forms
like non-finite verbs, elliptical sentences, and
nominalized structures, whereas Chinese
headlines favor balanced structures such as
parallelism and antithesis. Research indicates
that successful headline translations often
involve creative restructuring according to the
target language's expressive conventions rather
than literal word-for-word
conversion—essentially a  domestication
strategy. However, in certain contexts,
appropriately retaining the source language's
syntactic features (foreignization) can yield
novel expressive effects and enrich the target
language's communicative repertoire.

Despite substantial achievements in existing
research, notable shortcomings remain. Most
studies are confined to fragmented analyses of
individual cases, lacking systematic
classification and synthesis of domestication
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and foreignization strategies. Research corpora
are often limited in scale and skewed toward
specific news categories (e.g., political news),
failing to comprehensively reflect the complex
landscape of news headline translation.
Analysis of the multiple factors influencing
strategy selection remains superficial, typically
focusing on linguistic and cultural elements
while relatively neglecting external factors
such as news value, media positioning, and
audience characteristics.

3. Domestication News
Headline Translation

The application of domestication strategies in
news headline translation embodies a
reader-centered approach, employing fluent
and idiomatic expressions to bridge cultural
divides and enhance communicative
effectiveness. Its implementation manifests
primarily in four aspects:

The translator's responsibility is to strive to
align the original author's intention with the
expectations of the target audience. Hence, in
replacing cultural imagery, translators often
transform source-language concepts unique to
a culture into corresponding imagery familiar
to target-language readers. For instance, the
English idiom "Meet one's Waterloo" might be
literally translated as "encounter Waterloo",
preserving the historical reference but
potentially  confusing  Chinese  readers
unfamiliar with Napoleon's history. Localizing
it as "suffer a crushing defeat" or "suffer total
annihilation" immediately triggers Chinese
readers' cognitive schemas for instant
comprehension.  Similarly, "as old as
Methuselah" is not literally translated as "like
Methuselah," but rather adapted into the
uniquely Chinese blessing expression "live as
long as the southern mountains." This conveys
the idiom's meaning of longevity while
aligning with the Chinese cultural context.
Adaptation of rhetorical devices is a key
manifestation of domestication strategies.
Common rhetorical devices in news headlines,
such as puns and rhymes, often exhibit
linguistic specificity, making direct
transplantation ineffective. For instance, The
Economist's headline "The Scale of Shale"
originally played on the dual meanings of
"scale" (dimension/flake) and "shale" (rock).
The Chinese translation "The Grand Scale of
Shale Development" loses the pun but
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accurately conveys the core message. Similarly,
the BBC headline "Brexit: It's make up or
break up time" cleverly juxtaposes "make up"
(reconcile/cosmetics)  with  "break  up"
(separate). The Chinese adaptation "Brexit
Negotiations: Mending Fences or Parting
Ways" creatively employs a Chinese idiom to
preserve rhetorical elegance while achieving
semantic equivalence.

Rewriting sentence structures is common in
translating English news headlines into
Chinese. English headlines often favor
nominalized structures, elliptical sentences,
and non-predicate verbs, while Chinese
headlines emphasize verb usage and cohesive
structures. For instance, Reuters' headline
"Federal Reserve's interest rate decision amid
inflation concerns" was translated as "Amid
inflation pressures, how will the Federal
Reserve decide interest rates?" This breaks
down the lengthy nominal structure into a vivid
subject-predicate  sentence, aligning with
Chinese readers' preferences. Similarly, The
New York Times headline "Global warming: a
point of no return?" is translated as "Global
warming: Is humanity at a point of no return?"
by adding the subject "humanity" and
employing a rhetorical question, enhancing the
headline's expressiveness and impact.
Employing authentic Chinese expressions is a
hallmark  of  domestication  strategies.
Translators often skillfully incorporate Chinese
proverbs, four-character idioms, and slang to
bridge the gap with readers. Translating "go
viral" as "flooding screens" and "dominate the
list" as "topping charts" infuses headlines with
contemporary relevance and approachability
through internet slang. Similarly, translating
"small changes, big impact" as "Change a little
makes large difference” employs parallel
structure, while rendering "unexpected twist"
as "great twist in plot" borrows terminology
from film and television. These translations
demonstrate how domestication enhances
readability.

4. Foreignization Strategy in News Headline
Translation

In contrast to domestication, foreignization
deliberately preserves the linguistic and
cultural characteristics of the source text,
enriching the target culture by introducing
foreign elements. Translators may boldly
adjust, add, or omit certain structures, words,
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or information in the original sentence to adapt
to the reading habits and expression styles of
the target audience. In news headline
translation, foreignization is primarily applied
in the following ways:

Transliteration with annotations is a key
method for handling culturally specific terms.
For names, places, or concepts unique to the
source culture, transliteration with appropriate
annotations preserves cultural distinctiveness
while ensuring accurate comprehension. For
instance, "Doha Round" is translated as "Doha
Round Negotiations", phonetically rendering
"Doha" while adding "Negotiations" to clarify
its nature; "Frankenfood" 1is rendered as
"Frankenfood [Genetically Modified Food]" ,
preserving the cultural connotation of the
original term (derived from Frankenstein)
through phonetic transcription while adding
explanatory notes to indicate genetically
modified food. This strategy is particularly
common in political and economic news, such
as translating "Trumpism" as "Idea of Trump"
and "Brexit" as "Getting out of Europe." This
maintains terminological consistency while
gradually gaining acceptance among Chinese
readers.

Direct translation  strategies  effectively
introduce new concepts and expressions when
they won't cause misunderstanding. For
instance, "Iron Curtain" was initially
perplexing when translated literally as
"Tiemu," but through widespread use, it has
become an integral part of Chinese political
vocabulary. Similarly, "soft power" was
directly rendered as "Ruanshili," and is now a
common term in China's political discourse. In
the realm of technology news, direct translation
is even more prevalent. Terms like "cloud
computing" and "big data" not only convey
concepts accurately but also enrich Chinese
technological vocabulary.

The preservation of culturally loaded terms is
central to the application of the foreignization
strategy. When a source-language cultural
concept lacks a perfect equivalent in the target
language, calque translation can foster
cross-cultural understanding and enrichment.
For instance, "Silicon Valley" was directly
rendered as "Guigu" , which not only gained
full acceptance among Chinese readers but also
spawned expressions like "China's Silicon
Valley" and "Asia's Silicon Valley". Similarly,
"lobbyist" was translated as "shuoke", which,
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though carrying slight negative connotations,
accurately conveys this unique role within
American political culture. In recent years, as
cultural exchanges deepen, more foreign
expressions have been directly adopted into
Chinese, such as "hacker" becoming "heike"
and "cookie" becoming "quqi wenjian."
Deliberately creating an "alienation effect"
represents a  creative  application  of
foreignization strategies. In certain contexts,
translators intentionally retain foreign elements
to craft novel expressions that spark reader
interest. For instance, the tech headline "The
Internet of Things is coming" was translated as
"The Internet of Things era is upon us." While
"Internet of Things" initially felt unfamiliar as
a foreignized translation, it has since become
standard terminology as the concept gained
widespread recognition. This strategy is also
common in cultural news, such as translating
"performance art" as "xingwei yishu" and
"body language" as "shenti yuyan." These
translations preserve the cultural characteristics
of the source language while introducing fresh
expressions into Chinese.

5. Integration and Balance of Domestication
and Foreignization

In  practical news  translation, pure
domestication or foreignization is rare.
Translators more often employ hybrid
strategies, seeking the optimal balance between
the two approaches. This equilibrium reflects
translation's inherent nature as a cross-cultural
communication activity.

"Translate the form, adapt the meaning" is a
common hybrid strategy. Translators preserve
the formal characteristics of the source
language while making necessary adjustments
to suit the cognitive environment of the target
audience. For example, the Time magazine
headline "China's New Revolution" was
directly translated, retaining the core concept
of "revolution" (translating the form) while
implying through context that it refers to
reform and opening-up rather than violent
revolution (adapting the meaning). Similarly,
"the Belt and Road Initiative" is rendered
directly to clarify its nature for international
audiences (domestication).

Contextual adaptation represents another
balancing strategy. Translators flexibly adjust
their approach based on news genre, target
audience, and communication objectives. Hard
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news like political and financial reporting often
leans toward domestication to ensure accuracy
and efficiency in information transmission.
Soft news covering culture, arts, and lifestyle,
however, embraces foreignization to preserve
cultural diversity and freshness. For instance,
media targeting high-end readers like The
Economist may  appropriately  employ
foreignization to retain more source-language
cultural elements. Conversely, mass media
such as social media news require greater
domestication to ensure immediate
comprehension.

The diachronic dimension is also a crucial
factor to consider. As  cross-cultural
interactions deepen, expressions that initially
required extensive domestication are gradually
being replaced by foreignized equivalents. For
instance, "email" was originally domesticated
as "dianzi youjian" (electronic mail), but is
now more commonly rendered as "youjian"
(mail in Chinese); similarly, "website" was
initially translated as "wangzhan" (website in
Chinese), while "zhandian" (site in Chinese) is
increasingly prevalent today. This evolution
reflects the gradual assimilation of foreign
cultural elements and embodies the dynamic
equilibrium  between domestication and
foreignization strategies.

Thus, the choice between domestication and
foreignization in news headline translation is
not mutually exclusive but exists along a
continuum of strategies. Successful translators
adeptly navigate this spectrum, finding the
optimal balance between the two approaches
based on specific contexts. This ensures both
the effective transmission of information and
the enrichment of intercultural exchange.
Mastering this balancing act constitutes the
core professional competence of news
translation practitioners.

6. Key Factors
Selection

The selection of domestication and
foreignization strategies in news headline
translation is not arbitrary but influenced by a
complex interplay of factors. These encompass
both internal linguistic characteristics of the
text and external sociocultural contexts. A
thorough analysis of these influencing factors
aids in understanding the decision-making
mechanisms behind translation strategies and
provides theoretical guidance for translation

Influencing Strategy
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practice.

6.1 Internal Textual Factors

Intratextual factors form the foundational
elements influencing translation strategy
selection, directly determining the specific
challenges addressed during translation.

News genre is the primary consideration. Hard
news (e.g., political coverage, economic
reports, disaster coverage) typically involves
significant factual information demanding high
accuracy and objectivityPl(Valdeon, R.A.
2021). In translating such headlines,
domestication strategies often prevail to ensure
clarity and directness in information
transmission. For instance, headlines for
international summit reports or economic data
releases typically employ concise,
straightforward target-language expressions,
avoiding culturally specific elements that could
cause misunderstanding. Conversely, soft news
(covering culture, entertainment, lifestyle, arts,
sports, etc.) allows greater flexibility and even
encourages appropriate use of foreignization to

preserve the source culture's charm and novelty.

A Hollywood film report might retain cultural
proper nouns like "Oscar," while a cultural
piece on Western holidays could naturally
incorporate elements like "Halloween."

The linguistic characteristics of headlines
themselves are equally critical. Titles
containing high-cultural-load words often
require translators to make careful choices:
whether to employ foreignization to preserve
cultural distinctiveness or domestication to
ensure smooth comprehension. Expressions
involving  religious concepts, historical
allusions, or social customs typically demand
adaptation based on the target audience's
receptivity. Rhetorical devices present another
key consideration: handling puns, rhymes,
metaphors, and other figures of speech often
tests a translator's creativity. While a literal
translation of the English headline "Red Bull
gives you wings" preserves the original
meaning, a naturalized translation like "Red
Bull Unleash Your Potential " better conveys
the product's core selling point within the
Chinese context. Furthermore, differences in
sentence structure cannot be overlooked:
English favors nominalized constructions and
passive  voice, while Chinese prefers
verb-driven active structures. These typological
differences inevitably influence the choice of
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translation strategies.

6.2 External Textual Factors

While external textual factors do not directly
involve language itself, they exert profound
influence on translation strategy selection and
can sometimes prove decisive.

Translation purpose and reader orientation are
core external factors. Differing institutional
positioning leads to distinct translation
approaches: official media outlets typically
adopt more cautious domestication strategies
for headlines involving sensitive areas like
politics and diplomacy, ensuring alignment
with  the nation's official foreign
communication stance; whereas
market-oriented media may prioritize reader
engagement, occasionally employing
foreignization strategies in certain domains to
enhance headline appeal and novelty. The
target audience's educational background,
cultural awareness, and information needs also
directly influence strategy selection: media
catering to elite readers can tolerate higher
degrees of foreignization, while mass-market
outlets require greater use of domestication to
ensure  effective  communication*/(Zhang,
Y.-Q.,Pang,M. 2021).

Editorial policies and historical context form
the macro environment of translation activities.
Each media outlet possesses unique editorial
policies and style guides, and these norms
directly influence translators' strategic choices.
For instance, media emphasizing an
international perspective may encourage
greater retention of source-language cultural

features, while outlets prioritizing local
characteristics may lean toward full
domestication. Notably, as globalization

deepens and cross-cultural exchanges intensify,
contemporary  readers' acceptance  and
comprehension of foreign cultural elements
have markedly improved, creating greater
scope for the application of foreignization
strategies. Since the onset of the COVID-19
pandemic, terms like "lockdown," "social
distancing," and "herd immunity" have rapidly
entered the Chinese lexicon through
foreignization translations, reflecting the direct
influence of contemporary contexts on
translation strategies.

Selecting  between  domestication  and
foreignization strategies in news headline
translation is a complex process involving
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multiple factors. Skilled translators must
possess keen linguistic sensitivity and deep
cultural insight, making the most appropriate
strategic choices after thoroughly considering
various internal and external factors to
maximize the impact of news dissemination.

Domestication strategies enhance readability
and acceptance through cultural imagery
substitution, rhetorical adaptation, sentence
restructuring, and idiomatic expressions,

reducing cross-cultural communication barriers.

Particularly suited for hard news and mass
media, its strengths lie in high dissemination
efficiency and reader affinity. However,
excessive domestication may lead to cultural
information loss or even ethnocentric
tendencies. Dissemination strategies, on the
other hand, focus on preserving the cultural
distinctiveness and linguistic diversity of the
source text through methods like transliteration
with annotations, literal translation, and
retention of culturally loaded terms. This
approach facilitates the introduction of new
concepts and enriches the expressive range of
the target language, making it particularly
suitable for cultural, scientific, and high-end
media. Its strength lies in promoting
intercultural exchange and understanding,
though excessive dissemination may hinder
reader comprehension or even lead to
communication breakdown.

Therefore, domestication and foreignization are
not mutually exclusive, binary choices but
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rather a continuum of strategies whose
application depends on specific communicative
contexts and translation objectives. In the
specialized field of news headline translation,
there are no universal rules or inherently
superior strategies. Instead, dynamic choices
and continuous adjustments based on specific
contexts are essential. This dialectical
understanding not only enhances the quality of
news translation practice but also offers
significant insights for deepening translation
theory research.
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